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Chapter - I:

What Is Influencer 
Marketing?



Influencer marketing can be defined as the practice of 
marketing products or services through people who have 
the ability to influence consumers. It involves identifying 
and building relationships with influential individuals 
who can sway the purchase decisions of your target 
consumers.

These influencers may include trusted third parties like 
journalists, bloggers, public figures, and industry analysts. 
For instance, when a celebrity is seen visiting a particular 
place, they provide exposure to the establishment and 
may influence people to become patrons. Influencer 
marketing is largely based on the principles of authority 
and likeability from Cialdini’s
six principles of persuasion.

http://shanebarker.com/conversion-machine-with-persuasion-techniques/


Chapter - II:

Why Influencer 
Marketing?



An increasing number of businesses are using influencer 
marketing instead of traditional advertising methods. If 
you look at the following statistics, this shouldn’t come as 
a surprise:

●  91% of people between the ages of 18 and 34 years 
trust online reviews just as much as they trust 
personal recommendations. Source: BrightLocal.

● 42% of people who have been exposed to an 
influencer’s branded content have tried something 
they recommended, while 26% have made an actual 
purchase. Source: Fullscreen

● People trust influencers almost as much as they trust 
their friends for recommendations. 49% rely on 
influencer recommendations, while 56% rely on 
recommendation from friends. Source: Twitter

● A recent report published by PageFair revealed that 
worldwide ad blocking grew by 30% in 2016, with 615 
million devices now using adblock. So it is wise to use 
other forms of advertising rather than relying on 
traditional ones.

https://www.brightlocal.com/learn/local-consumer-review-survey/
https://fullscreenmedia.co/2018/03/27/influence-numbers-lowdown-whos-really-influential-online/
https://blog.twitter.com/marketing/en_us/a/2016/new-research-the-value-of-influencers-on-twitter.html


● 86% of marketers worked with influencers in 2017 and 
92% of them found it to be effective.
Source: Linqia

● Content created by influencers can deliver 11x higher 
ROI than traditional digital marketing channels. 
Source: TapInfluence

http://www.linqia.com/wp-content/uploads/2017/12/Linqia-The-State-of-Influencer-Marketing-2018.pdf
https://www.tapinfluence.com/influencer-marketing-statistics/


Chapter - III:

How Influencer 
Marketing Can 
Benefit Your 
Business



Whether it’s a standalone effort or a method of 
amplifying your other marketing efforts, influencer 
marketing can help your business in a number of ways:

● It helps you market your brand to an influencer’s 
pre-established audience. Since this audience is 
already receptive to the recommendations of the 
influencer, it will be much easier for you to sway 
them. 

● Influencers have hands-on experience creating 
content that your consumers will need and value. 
They can help you create and publish the right 
content to promote your products or services. It can 
also help improve your search engine rankings.

● Influencers have already built trust with their 
followers. Since doing the same may be an enormous 
challenge for your brand, you can use this connection 
to build your own credibility.

● Telling your brand’s story through influencers can 
help you drive engagement and connect with your 
target audience. 

● Despite marketing to a small group of individuals, 
influencer marketing still gives you the power to 
reach a large number of people. Therefore, it 
minimizes costs while increasing conversions.



● Also, working with influencers can fulfill many 
different goals at once which include:

● Brand Awareness – Introduce your brand and 
products to a new audience.

● Education – Educate a large audience at one 
time.

● SEO Authority – When popular sites link to you, it 
can give you a huge boost in your search 
rankings.

● Social Following – It is easier to increase social 
following with the support of social media 
influencers.

● Damage Control – It reduces negative opinions 
and boosts consumer trust your products or 
services.

● User-Generated Content (UGC) – Helps raise 
awareness by encouraging users to share your 
content socially.

● Trust – User-generated content is more trusted.

● Sales – Endorsements and customer reviews 
drive more sales and increases the number of 
leads.



Chapter - IV:

Influencer 
Marketing Trends



Influencer marketing has been in use for thousands of 
years in some form or the other. From orators in Ancient 
Greece to celebrity endorsers in the 19th century, 
influence has had a strong impact on consumers’ actions. 
Over the years, influencer marketing trends have 
continually evolved. 

Now social media platforms like Instagram have become 
the favorite channels for launching influencer marketing 
campaigns. According to the previously-cited Linqia 
study, 92% of marketers chose it as the most important 
platform. 77% chose Facebook, followed by blogs at 71% 
and YouTube at 42%.



The most common reason why brands choose to work 
with influencers is to promote product launches. 
According to a Launchmetrics study, 41.6% of marketing 
professionals work with influencers for product launches. 
The second most popular scenario is for events, with 
28.1% of professionals using influencers to promote 
events. This is followed by content promotions at 24.5%.

These are perfectly reasonable scenarios considering how 
influencer marketing is highly effective for raising brand 
awareness and boosting sales. So using it to promote 
product launches, events, and content makes sense. In 
fact, another Launchmetrics study found that 90% of 
marketers find influencer marketing effective for raising 
brand awareness. And 69% find it effective for boosting 
sales.



Chapter - V:

Why Isn’t Everyone 
Using Influencer 
Marketing?



The same Launchmetrics study found that 60% of 
marketers were planning to increase their influencer 
marketing budgets. So that leaves 40% of marketers who 
are either going to spend the same amount on 
influencer marketing or decrease their budget. 

In the Linqia study, only 39% of respondents said that 
they will be increasing their influencer marketing 
budget. And a shocking 35% were still unsure of how 
their budget was going to change. This uncertainty and 
lack of desire to increase their budgets are likely because 
of the challenges involved in working with influencers.



● The same study found that 76% of marketers were 
facing a challenge with determining their influencer 
marketing ROI.

● And with changes in social media algorithms, 
influencer content is experiencing less organic 
visibility especially on Facebook and Twitter. This 
poses a challenge for 42% of marketers.

● Influencer marketing can be time-consuming - right 
from the process of developing a strategy and 
discovering potential influencers to executing the 
campaign and measuring results. 35% of marketers 
felt that this is one of the biggest challenges in 
influencer marketing.



Chapter - VI:

How To Find
The Right 
Influencer
For Your Business



In the past, identifying the right influencers was a major 
challenge. But the advent of new, advanced tools has 
made this process much easier. There are also ways to 
discover influencers using social media channels. 

So how exactly can you identify the right influencers for 
your brand? To ensure that an influencer can effectively 
promote your product or service, you can use the 
following metrics to evaluate potential influencers:

Relevance – For an influencer to truly have an impact on 
your target audience, they must be relevant to your 
industry. Are they considered an expert in your industry? 
Will their content be able to reach a relevant audience?

Reach – The right candidate should have an adequate 
level of reach to promote your brand. Do they have a 
substantial number of social followers? Do they generate 
enough engagement to help you achieve your goals?

Level of Influence (Engagement Rate) – Take a look at 
how an influencer’s followers interact with their content. 
Are they actively sharing the influencer’s content 
through relevant social channels? Are they commenting 
on the posts or recommending them to friends?



Next, you need to determine the engagement rate of the 
influencer. You can use the formula below to calculate 
the engagement rate of an influencer and then act 
accordingly. 

Engagement Rate (Eavg)  = (E1 + E2 + E3)/3
E = (Number of Likes + Number of Comments + Number of 

Shares) / Total Number. of Followers

Note 1: The “E” is counted for three similar kinds of posts 
on a social media network.

Note 2: For social networks like Instagram, remove the 
number of shares as there is no such parameter to add.

Note 3: The comparison of “E” can only be done on the 
same social network, i.e. you should not compare 
engagement on Facebook to engagement on Twitter or 
engagement on Instagram.

Note 4: The higher the engagement rate, the better the 
influencer is for your business.

Using the above metrics and formula, you can identify 
potential influencers for your business. 

Here are a few ways you can find influencers across 
various social networking channels.



How To Find 
Influencers On
Twitter



Twitter is a great place to find top influencers in your 
industry. You can use the advanced search option for this. 
You can conduct a search for certain key phrases, words, 
and hashtags as you can see in the image below.

For example, you can type in “social media” to find top 
profiles relevant to that search term.



Click on the “Accounts” tab. Twitter will show the top 
related accounts. List the results in an Excel sheet along 
with important details like the number of followers, likes, 
and retweets. You can download (Twitter Tab) our 
readymade Excel sheet template for creating the list.

Now, use the formula mentioned above to calculate the 
engagement rate for each influencer. It will help you 
understand which individuals will be the best to reach 
out to. 



How To Find 
Influencers On
LinkedIn



You can use the “search by industry” and location filters 
in LinkedIn search to find the most relevant influencers 
for your brand. As you can see in the image below, you 
can filter your searches based on industry.

LinkedIn also gives you the option to search for posts 
containing certain keywords. You can then filter the 
results based on relevance and time of posting. So you 
can use this platform to find prominent content creators 
and influencers in your industry and connect with them.



You can see in the following image that you can track all 
of the posts a particular user has published on LinkedIn. 
Then check out the number of followers the user has. The 
higher number of followers they have, the more likely 
they are to be influential in that industry.



Download our Excel sheet template, where you can list 
the people you may want to partner with. Make a note of 
important data such as the number of followers they 
have. You should also record data like the average 
number of likes and comments on their posts. 

This information will make it easier for you to choose the 
best influencers for your brand.

https://docs.google.com/spreadsheets/d/1ti6kxo5z17WjU3RDkkvyWLveDgfMJYq6lW6QTHjUong/edit#gid=0


How To Find 
Influencers On
Instagram



One way you can find influencers on Instagram is by 
conducting a simple Google search. There may be some 
existing lists that will help you identify top influencers in 
a particular industry. 

As you can see in the image below, you can conduct a 
search for the phrase, “top Instagram accounts” followed 
by the industry-specific search terms.



To search within the 
platform, type in your 
keyword and you will 

get suggestions for top 
accounts and hashtags 
related to the keyword. 
Then, you can directly 
click on some of the 
accounts and check 

them out.

You can also click on the hashtags to see some of the 
most popular posts using those hashtags. Then check 

out who has created those posts and decide if they 
would be a good fit for your brand. 



In the following screenshot, for instance, you can see 
one of the top posts under the hashtag #food. It was 
created by @losangeles_eats. You can check out their 
profile and determine their engagement rate.

Just like before, create a list on an Excel sheet with 
potential influencers on Instagram. Record data such as 
the total number of followers and average likes and 
comments. You can then use this information to choose 
an ideal influencer for your business.

Download Template (Instagram tab)

https://docs.google.com/spreadsheets/d/1ti6kxo5z17WjU3RDkkvyWLveDgfMJYq6lW6QTHjUong/edit#gid=0


How To Find 
Influencers On
Facebook



Finding influencers on Facebook is a bit more 
challenging than any other platform mainly because of 
the restrictions involved. However, that doesn’t mean it’s 
impossible to find key influencers in your industry using 
this channel.

You can use the search bar to type in a term that’s 
relevant to your industry or business. It will bring up 
some of the top people, pages, and groups related to that 
search term. 

Instead of viewing the results for people, it would be 
better to view the “Pages” results. This is because most 
influencers on Facebook convert their accounts into 
Pages to get more public visibility and controls that are 
unavailable to private accounts.



You can also conduct a search for the same term using a 
hashtag. It will bring up some of the top posts from 
people and Pages that used that hashtag. You can then 
check out those profiles to see if they could be right 
influencers for your brand.

Similarly for Facebook, you can download our Excel sheet 
template and list potential influencers. Compare 
important data such as the number of followers and 
average likes, shares, and comments on their posts. 

https://docs.google.com/spreadsheets/d/1ti6kxo5z17WjU3RDkkvyWLveDgfMJYq6lW6QTHjUong/edit#gid=0


Chapter - VII:

14 Tools
To Find Great 
Influencers



Finding influencers manually may be a bit 
time-consuming and challenging. Here are 14 useful 
tools to make your job much easier and help you find 
great influencers easily:

1. Followerwonk – This Twitter analytics tool is highly 
effective for finding the right influencers for your 
brand. You can search for people using specific 
keywords that are relevant to your business. The tool 
allows you to sort the results based on reach and 
social authority. 

As the image below shows, you have the option to 
view the number of tweets and followers for each 
profile. The tool even displays an influencer’s social 
authority for a deeper understanding. 

This makes it much easier to determine whether or 
not someone has the potential to be the right 
influencer for your campaign.

https://followerwonk.com/


2. Little Bird – Little Bird is a handy tool that allows you 
to discover influencers who have been validated by 
their peers on Twitter. It gives you a list of topic 
specialists, which you can analyze based on the 
number of followers they have. 

It also helps you connect and start conversations with 
these influencers using engagement tools.

http://www.getlittlebird.com/


3. Traackr – This useful tool comes with an influencer 
search engine that you can use to discover the right 
influencers in your industry. It also comes with 
features like dynamic lists, profiles, trending content, 
and sentiment analysis. 

As you can see in the image below, you have the 
option to sort your results to help you find an ideal 
influencer.

http://traackr.com/


4. BuzzSumo – BuzzSumo helps you find popular 
content relating to a certain topic so that you can 
identify influential content authors. This tool also 
allows you to find influencers using keywords and 
hashtags. You can even filter influencers by type 
including bloggers, journalists, and companies.

You can determine the page authority and domain 
authority of each of their websites. Other information 
like retweet ratio, average retweets, and reply ration 
are also useful to help you find potential influencers 
for your business.

http://buzzsumo.com/


5. Keyhole – Keyhole is a tool that expanded from 
being just a hashtag-tracker to a comprehensive 
analytics platform. Now the platform offers many 
useful features like brand monitoring, campaign 
monitoring, and even influencer marketing. 

Using the original hashtag tracking feature, this tool 
can help you discover content and influencers using 
specific hashtags on Instagram and Twitter. It’ll 
automatically filter the results according to the most 
influential and the most recent. So you can discover 
individuals who are leading the conversations at 
industry-related events and on industry-related topics. 

http://keyhole.co/


6. Kred – Kred evaluates mentions, replies, follows, and 
retweets on Twitter, which can help you find top 
influencers. It also measures the outreach activity of 
influencers, so you can find out if they are likely to 
forward other people’s content. 

Which means there will be fewer wasted outreach 
emails and DMs on your part. Allowing you to focus on 
influencers who are most likely to help you out.

https://home.kred/


7. Brandwatch - Brandwatch offers an Audiences 
feature, which was previously PeerIndex. Using this 
feature, you can conduct influencer searches based 
on various factors like professions, demographics, 
locations, passions, and more. The tool automatically 
collects valuable information like follower count, 
number of mentions, number of tweets, etc. and uses 
this to rate the influence of each individual.

https://www.brandwatch.com/audiences/


8. Mention – Mention is a useful 
influencer-identification tool that helps you discover 
people who are already supporting your brand and 
talking about it. You can then find the most influential 
among these individuals using their influencer score.

https://mention.com/en/


9. Grin - Grin is easily the most comprehensive 
influencer marketing tool using which you can manage 
your entire campaign. It lets you conduct and filter 
searches to find the most ideal influencers for your 
campaign. It lets you conduct outreach from the 
platform using customizable templates.

The platform makes it easier for you to keep track of 
your communication with influencers. You can even 
manage the shipment of the products you send out to 
influencers for your campaign.

https://www.grin.co/


10. InfluencerDB - InfluencerDB is an influencer search 
tool that allows you to access the basic features for free. 
Even basic access gives you comprehensive analytics of 
influencer profiles. 

You’ll be able to find information such as following size, 
global ranking, follower statistics, mentions, and more. 
You can even compare the data of two different 
influencers to see which one will be more suitable for 
your campaign.

https://influencerdb.com/


11. Klear – Previously known as Twtrland, Klear helps you 
discover influencers who are already within your 
network or engaging with you. It allows you to filter 
influencers according to their level of influence – 
celebrities, power users, casual, and novice. 

This tool also gives you the ability to measure your ROI 
so you can get insights into your campaign’s 
performance.

http://klear.com/


12. Influence.co - This is a free platform that lets you 
conduct influencer searches within specific categories. 
Among the free influencer marketing platforms, this is 
easily the most comprehensive. 

You can filter the results based on follower count and 
location. It even lets you conduct a more advanced 
search according to follower count on specific 
platforms, age, gender, rate, and more.

https://influence.co/


13. Brand24 - Brand24 may be a social listening tool, but 
it also offers excellent features that you can use for 
influencer discovery. 

You can choose a keyword to begin your search, which 
will uncover a list of the most influential profiles related 
to that keyword. The tool will also provide you with 
valuable data on each influencer such as reach and 
percentage of voice share.

https://brand24.com/


14. Ninja Outreach  – This tool allows you to find 
prospective influencers in any niche using filters like 
category, location, and following size. You can view 
important influencer data like engagement rate, likes 
per post, and rate per post. Ninja Outreach offers tools 
to create custom templates, filter metrics, and organize 
contacts easily.

https://ninjaoutreach.com/


Chapter - VIII:

How To
Pitch Influencers



According to a survey of influencers by Influence.co, 89% 
of influencers prefer brands to contact them via email for 
partnership opportunities. Only 3 out of the 1,140 
influencers they surveyed preferred to be contacted 
through social media. So email is generally the most 
fail-safe option for pitching influencers.

To help you begin your email influencer outreach, there 
are a few ways you can find the email address or contact 
information of the influencer:

For some influencers, their email address may be easily 
available in their bio. So simply checking their social 
media profiles or blog bios will suffice.
Some of the previously-mentioned influencer discovery 
tools like Grin and Ninja Outreach can also provide you 
with the verified contact information of potential 
influencers.

Some influencer marketing platforms may also give you 
the option to directly send messages to influencers 
within the platform.
If an influencer has their own blog/website, they will 
typically give you the option to fill out and submit a 
contact form, even if they don’t display their contact 
information.

https://influence.co/


Since email is the most preferred influencer outreach 
channel, let’s take a look at two sample templates you 
can use to pitch to potential influencers. One thing to 
keep in mind when using the templates is that you 
should customize them as much as possible.  

Take a look at the influencer’s profile and give your true 
opinion on why they would be a good fit for your 
product/service. It’s crucial that your brand is relevant to 
their audience, or they will have no reason to accept your 
offer.



Template #1



Hey [influencer],

My name is […] from [company]. I’ve been an avid 
follower of your blog since [year]. I was especially 
intrigued by your latest post on [topic].

I know that you're quite selective about doing 
promotions. So I'm reaching out to you regarding a 
product I believe would be of great benefit to your 
audience.

It's a [product], which many of your readers/followers will 
find useful to/for [benefits/uses of product].

We're looking to partner with a select few individuals to 
provide their email subscribers/followers with a special 
limited time offer. You will get an X% share of the profit.

If you're interested, we can schedule a call next week to 
discuss the details.

Regards,
[Your Name]

Download This Template

https://docs.google.com/document/d/1t6uwyxUlcBLqcY9CLeUUZPofO6f9VxF4OCdsXZxx_k0/edit?usp=sharing


Template #2



Hi [influencer],

I'm […] from [company]. We absolutely love your blog and 
how you interact with your audience.

We'd like to offer you [product/offer], which you can use 
as a giveaway on your blog. I believe this could be of 
great benefit for you. You’ll be also be getting [offer] in 
return for hosting the contest. 

If you’re interested, let’s discuss the details further over a 
call sometime this week.
Keep up the awesome work on your blog! 

Regards,
[Your Name]

Download This Template

https://docs.google.com/document/d/1QQ1zZTSwfpWMKtTo7smqI2bySxvLLIEesadQ77-3cGg/edit?usp=sharing


Chapter - IX:

Case Studies
Influencer marketing is one of the most compelling 
methods of promoting a brand. Let’s take a look at 
some case studies to prove this:



Case Study #1



Case Study #1 – The first case study is from Mediakix and 
involves the luxury jewelry brand, Tiffany and Co. The 
brand wanted to reach a millennial audience and 
connect with them on a deeper level. So they chose to 
work with influential photographer, Jack Morris, who is a 
millennial and is capable of reaching their target 
audience. 

Besides the fitting demographic, the brand and the 
influencer share some similar values. First of all, they 
both value quality. Jack Morris produces high-quality 
images while the brand produces high-end goods of the 
finest quality. They both believe in environmental 
responsibility and contributing to social good, which 
made this partnership perfect.

Since the campaign’s main goal wasn’t about selling 
products but rather about making deeper connections, 
the influencer was invited to Belgium, where Tiffany and 
Co. has their diamond grading facility. He then shared his 
journey with his followers and presenting the brand to 
them with their shared values as a basis. 

http://mediakix.com/2018/07/luxury-brand-marketing-case-study-tiffany-and-co/#gs.GhBSkk4


With just three sponsored Instagram posts, the 
photographer managed to generate more than 234,000 
likes. As for the sponsored YouTube video he created, it 
received more than 39,000 views and close to 3,000 
comments.



Case Study #2



Case Study #2 – GOODFOODS is a food company that 
sells snack dips, guacamole, salads, and juices. They 
pride themselves on their use of real ingredients. The 
brand decided to work with influencers so they could 
raise awareness about their natural guacamole and dips. 
They started a program in which influencers provided 
helpful tips to their audience on party planning, healthy 
snacking, etc.

The program involved a total of 60 influencers who had 
authority in verticals such as home, lifestyle, parenting, 
and food. It was a three-flight program in which each 
flight focused on holiday, Thanksgiving, and Christmas, 
and Hanukkah respectively. Each influencer had to 
create an original recipe around these holidays, featuring 
their favorite GOODFOODS products.

Food blogger, Michele of West via Midwest, for instance, 
created a recipe for white bean tortilla pizza. She talked 
about how it makes for an excellent light snack during 
the busy holiday season, and used the natural 
guacamole from GOODFOODS.

http://www.linqia.com/customers/goodfoods/
https://www.westviamidwest.com/healthy-white-bean-tortilla-pizza/


They further amplified the influencer-generated content 
through Nativo and also used them for paid Instagram ads. 
For the entire program, the 60 influencers created a total of 
2000+ pieces of original content. This included 
photographs, recipes, blog posts, social media posts, and 
videos. 

The original program returned a conversion rate of 34.2%, 
which is already impressive. 

And the content republished through Nativo resulted in a 
conversion rate of 44.5%. While brand-created content had 
an engagement rate of 11%, the paid Instagram ads using 
influencer-generated content had a 22.8% engagement 
rate.

Overall, the program generated more than 70,000 online 
engagements. And the brand also saw a 3X lower 
cost-per-engagement on Facebook with the content 
created by influencers. 



Case Study #3



Case Study #3 – COSMEDIX is a pioneer in luxury 
cosmeceutical skincare products that are clean and 
healthy. The brand recognized the benefits of social 
media communities for social proof and delivering 
personalized consumer experience. So they started their 
own community called COSMEDIX Crowd with relevant 
micro-influencers, brand loyalists, and advocates.

The COSMEDIX Crowd influencers created content that 
helped promote the brand in a way that sounded natural 
and authentic. They garnered 3 million impressions and 
34,000 engagements per 100 posts. But most 
importantly, they managed to drive a lot of purchases 
through these posts. The brand saw a 527% return on 
investment through purchases resulting from their 
COSMEDIX Crowd content. 

https://www.mavrck.co/case-study-cosmedix-crowd/


Conclusion
There is a rapid shift from traditional marketing to digital 

marketing, which has its share of challenges and 
opportunities. Brands are now targeting younger 

generations in an attempt to reach new customers online. 
And since digital and social media influencers have a huge 

impact on the purchase decisions of this target 
generation, influencer marketing is quickly replacing 

traditional advertising. 

With an increasing number of businesses using 
influencers to market their products and services, you can’t 

afford to get left behind. You can use the methods and 
tools provided in this ebook to come up with a targeted 
strategy to promote your brand through top influencers.



What To Do Next?

Influencer marketing can be challenging, even for the most 
seasoned marketers, but don’t let your competitors get ahead 
of you. Contact me today and let’s start building your 
influence across all social media platforms. You can get in 
touch with me by:

1. Filling out the Contact form on my website

2. Following me on Twitter @shane_barker to ask 
your questions

Want a free 30-minute consultation for influencer marketing? 
Use the link below to submit your request today.

http://shanebarker.com/contact/
https://twitter.com/shane_barker


Shane Barker
Digital Strategist and Brand & Influencer Consultant

Influencer Marketing
Content Strategy
Driving traffic/sales

Specializes In:

Instructor : UCLA

20+ Years of Experience:
Fortune 500 Companies
Influencers with Digital Products
A number of A-List Celebrities

Presented By

www.shanebarker.com

https://www.linkedin.com/in/shanebarker
https://twitter.com/shane_barker
https://www.facebook.com/ShaneBarkerConsultant/
https://www.instagram.com/shanebarker/
https://www.instagram.com/shanebarker/
http://www.shanebarker.com


Book A Free 30 Minute 
Consultation

http://www.meetme.so/shanebarker
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