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Chapter - I:

What Is Influencer
Marketing?



Influencer marketing can be defined as the practice of
marketing products or services through people who have
the ability to influence consumers. It involves identifying
and building relationships with influential individuals
who can sway the purchase decisions of your target

consumers.

These influencers may include trusted third parties like
journalists, bloggers, public figures, and industry analysts.
For instance, when a celebrity is seen visiting a particular
place, they provide exposure to the establishment and
may influence people to become patrons. Influencer
marketing is largely based on the principles of authority
and likeability from Cialdini’s

six_principles of persuasion.



http://shanebarker.com/conversion-machine-with-persuasion-techniques/

Chapter - Il:

Why Influencer
Marketing?



An increasing number of businesses are using influencer
marketing instead of traditional advertising methods. If
you look at the following statistics, this shouldn’'t come as
a surprise:

91% of people between the ages of 18 and 34 years
trust online reviews just as much as they trust
personal recommendations. Source: BrightlLocal.

42% of people who have been exposed to an
influencer’s branded content have tried something
they recommended, while 26% have made an actual
purchase. Source: Fullscreen

People trust influencers almost as much as they trust
their friends for recommendations. 49% rely on
influencer recommendations, while 56% rely on
recommendation from friends. Source: Twitter

A recent report published by PageFair revealed that
worldwide ad blocking grew by 30% in 2016, with 615
million devices now using adblock. So it is wise to use
other forms of advertising rather than relying on
traditional ones.


https://www.brightlocal.com/learn/local-consumer-review-survey/
https://fullscreenmedia.co/2018/03/27/influence-numbers-lowdown-whos-really-influential-online/
https://blog.twitter.com/marketing/en_us/a/2016/new-research-the-value-of-influencers-on-twitter.html

Key insights

30%

global growth YoY
inadblock usage
Dec 2015 - Dec 2016

New empirical data from PageFair shows:

- Mobile adblock usage surged in Asia-Pacific by 40% in 2016.

- Adblock adoption on desktop and laptop computers continues
to grow despite user migration towards the mobile web.

- In December 2016 there were over 600 million devices running
adblock software globally, 62% of which were on mobile
devices.

> large emerging markets are the current driving force behind
rapid growth in mobile adblock usage.

PACEFAIR | 2017 Adblock Repart

New PageFair survey of 4000+
internet users in the United States:

-3

Specific interruptive ad formats and
security concerns are the leading
motivations in adblock usage.

Adblock users in the US are 1.5x as
likely to have a bachelor's degree than
the average American adult, increasing
to 3x as likely among 18-24 year olds.

The vast majority of users state that
they abandon websites that require
them to disable their adblock software.

e 86% of marketers worked with influencers in 2017 and
92% of them found it to be effective.
Source: Lingia

e Content created by influencers can deliver 11x higher
ROI than traditional digital marketing channels.

Source: Taplnfluence



http://www.linqia.com/wp-content/uploads/2017/12/Linqia-The-State-of-Influencer-Marketing-2018.pdf
https://www.tapinfluence.com/influencer-marketing-statistics/

Chapter - lll:

How Influencer
Marketing Can
Benefit Your
Business



Whether it's a standalone effort or a method of
amplifying your other marketing efforts, influencer
marketing can help your business in a number of ways:

e |t helpsyou market your brand to an influencer’s
pre-established audience. Since this audience is
already receptive to the recommendations of the
influencer, it will be much easier for you to sway
them.

e Influencers have hands-on experience creating
content that your consumers will need and value.
They can help you create and publish the right
content to promote your products or services. It can
also help improve your search engine rankings.

e Influencers have already built trust with their
followers. Since doing the same may be an enormous
challenge for your brand, you can use this connection
to build your own credibility.

e Telling your brand’s story through influencers can
help you drive engagement and connect with your
target audience.

e Despite marketing to a small group of individuals,
influencer marketing still gives you the power to
reach a large number of people. Therefore, it
mMinimizes costs while increasing conversions.



e Also, working with influencers can fulfill many
different goals at once which include:

e Brand Awareness - Introduce your brand and
products to a new audience.

e Education - Educate a large audience at one
time.

e SEO Authority - When popular sites link to you, it
can give you a huge boost in your search
rankings.

e Social Following - It is easier to increase social
following with the support of social media
influencers.

e Damage Control - It reduces negative opinions
and boosts consumer trust your products or
services.

e User-Generated Content (UGC) - Helps raise
awareness by encouraging users to share your
content socially.

e Trust — User-generated content is more trusted.
e Sales - Endorsements and customer reviews

drive more sales and increases the number of
leads.



Chapter - IV:

Influencer
Marketing Trends



Influencer marketing has been in use for thousands of
years in some form or the other. From orators in Ancient
Greece to celebrity endorsers in the 19th century,
influence has had a strong impact on consumers’ actions.
Over the years, influencer marketing trends have
continually evolved.

Now social media platforms like Instagram have become
the favorite channels for launching influencer marketing
campaigns. According to the previously-cited Lingia
study, 92% of marketers chose it as the most important
platform. 77% chose Facebook, followed by blogs at 71%
and YouTube at 42%.

Which social platforms are most important to your influencer marketing strategy going into 2018?

Instagram

Facebook

Blogs

YouTube

Pinterest

Twitter

Snapchat

Other




The most common reason why brands choose to work
with influencers is to promote product launches.
According to a Launchmetrics study, 41.6% of marketing
professionals work with influencers for product launches.
The second most popular scenario is for events, with
28.1% of professionals using influencers to promote
events. This is followed by content promotions at 24.5%.

USER SCENARIOS

Corporate
Announcements Other

1.4%| | 4.4%

Product Launches
Content

Promotions

41.6%

24.5%

These are perfectly reasonable scenarios considering how
influencer marketing is highly effective for raising brand
awareness and boosting sales. So using it to promote
product launches, events, and content makes sense. In
fact, another Launchmetrics study found that 90% of
marketers find influencer marketing effective for raising

brand awareness. And 69% find it effective for boosting
sales.



Chapter - V:

Why Isn’t Everyone
Using Influencer
Marketing?



The same Launchmetrics study found that 60% of
marketers were planning to increase their influencer
marketing budgets. So that leaves 40% of marketers who
are either going to spend the same amount on
influencer marketing or decrease their budget.

In the Lingia study, only 39% of respondents said that
they will be increasing their influencer marketing
budget. And a shocking 35% were still unsure of how
their budget was going to change. This uncertainty and
lack of desire to increase their budgets are likely because
of the challenges involved in working with influencers.

What do you see as the top influencer marketing challenges in 20187

Determining the ROI of my

influencer ma rketing programs

Social network algorithm changes will make 42%
organic influencer content less visible

The amount of time it takes to manage
influencer ma rketing programs

Choosing which influencer marketing 26°%
provider(s) to work with >

Determining where influencer marketing
fits in my marketing mix

Rapidly changing consumer behaviors make 20%
it difhcult for brands to stay relevant =

Escalating FTC enforcement of regulations

governing sponsored content

Other I 1%

0% 25% 50% 75% 100%




e The same study found that 76% of marketers were
facing a challenge with determining their influencer
marketing ROI.

e And with changes in social media algorithms,
influencer content is experiencing less organic
visibility especially on Facebook and Twitter. This
poses a challenge for 42% of marketers.

e Influencer marketing can be time-consuming - right
from the process of developing a strategy and
discovering potential influencers to executing the
campaign and measuring results. 35% of marketers
felt that this is one of the biggest challenges in
influencer marketing.



Chapter - VI:

How To Find

The Right
Influencer

For Your Business



In the past, identifying the right influencers was a major
challenge. But the advent of new, advanced tools has
made this process much easier. There are also ways to
discover influencers using social media channels.

So how exactly can you identify the right influencers for
your brand? To ensure that an influencer can effectively
promote your product or service, you can use the
following metrics to evaluate potential influencers:

Relevance - For an influencer to truly have an impact on
your target audience, they must be relevant to your
industry. Are they considered an expert in your industry?
Will their content be able to reach a relevant audience?

Reach - The right candidate should have an adequate
level of reach to promote your brand. Do they have a
substantial number of social followers? Do they generate
enough engagement to help you achieve your goals?

Level of Influence (Engagement Rate) — Take a look at
how an influencer’s followers interact with their content.
Are they actively sharing the influencer’s content
through relevant social channels? Are they commenting
on the posts or recommending them to friends?



Next, you need to determine the engagement rate of the
influencer. You can use the formula below to calculate
the engagement rate of an influencer and then act
accordingly.

Engagement Rate (Eavg) = (E1+ E2 + E3)/3

E = (Number of Likes + Number of Comments + Number of
Shares) / Total Number. of Followers

Note 1: The “E” is counted for three similar kinds of posts
on a social media network.

Note 2: For social networks like Instagram, remove the
number of shares as there is no such parameter to add.

Note 3: The comparison of “E” can only be done on the
same social network, i.e. you should not compare
engagement on Facebook to engagement on Twitter or
engagement on Instagram.

Note 4: The higher the engagement rate, the better the
influencer is for your business.

Using the above metrics and formula, you can identify
potential influencers for your business.

Here are a few ways you can find influencers across
various social networking channels.



How To Find
Influencers On
Twitter



Twitter is a great place to find top influencers in your
industry. You can use the advanced search option for this.
You can conduct a search for certain key phrases, words,
and hashtags as you can see in the image below.

Advanced search

Words

All of these words [
This exact phrase

Any of these words

None of these werds

These hashtags

Written in All languages v

People

From these accounts
To these accounts

Mentioning these accounts

Places

Near this place

Dates

- - s = -
From this date 0

For example, you can type in “social media” to find top
profiles relevant to that search term.



Click on the “Accounts’” tab. Twitter will show the top
related accounts. List the results in an Excel sheet along
with important details like the number of followers, likes,
and retweets. You can download (Twitter Tab) our
readymade Excel sheet template for creating the list.

Twitter | # of Twitter | Post Engagement
Profile Followers Rate (E)

Email Location # of Likes # of Retweets |# of Comments| # of Foll

E = (A+B+C)/3
S

A= (# of Likes + # of Retweets+ # of Comments) / # of followers
shanebarker.com

Now, use the formula mentioned above to calculate the
engagement rate for each influencer. It will help you
understand which individuals will be the best to reach
out to.




How To Find
Influencers On
LinkediIn



You can use the “search by industry” and location filters
in LinkedIn search to find the most relevant influencers
for your brand. As you can see in the image below, you

can filter your searches based on industry.

All people filters

Connections

(] 1st

[ 2nd
2nd

Locations
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| I;J J
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|_| New Delhi Arez, India
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|:| bai Area, India

Current companies t compar Industries

Add a current company Add a previ ompar Add an industry
(] upwor (] iem (] Information Technology & Services
[] Amazor [] Accenture []

]

| Accenture

(o)
=]
W
=
=

T PArc i ARAT C A e
| | Tata Consultancy Services

|:| Wipro Limited

Cancel Apply

LinkedlIn also gives you the option to search for posts
containing certain keywords. You can then filter the
results based on relevance and time of posting. So you
can use this platform to find prominent content creators
and influencers in your industry and connect with them.
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A Like E Comment A Share

You can see in the following image that you can track all
of the posts a particular user has published on LinkedIn.
Then check out the number of followers the user has. The
higher number of followers they have, the more likely
they are to be influential in that industry.
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Download our Excel sheet template, where you can list

the people you may want to partnher with. Make a note of
important data such as the number of followers they
have. You should also record data like the average
number of likes and comments on their posts.

This information will make it easier for you to choose the
best influencers for your brand.

A

Date

E

A= (# of Likes + # of Shares+ # of Comments) / # of followers

B C: D E F G H

# of Linkedi

Post Ei

1 ) K L M N

PayPal Deal

Account Reached ElikediniBroflle

Interested Name [ Email

Followers

= (A+B+C)/3

# of Likes # of Shares |# of Comments

Rato (£) Locati I Post 1

BARKER

—e—

shanebarker.com

(o]

#of Lin

Follov


https://docs.google.com/spreadsheets/d/1ti6kxo5z17WjU3RDkkvyWLveDgfMJYq6lW6QTHjUong/edit#gid=0

How To Find
Influencers On
Instagram



One way you can find influencers on Instagram is by
conducting a simple Google search. There may be some

existing lists that will help you identify top influencers in
a particular industry.

As you can see in the image below, you can conduct a
search for the phrase, “top Instagram accounts” followed
by the industry-specific search terms.

top instagram accounts fitness !/ O\

All News Images Videos Maps More Setlings Tools

-

About 7,57,00,000 results (0.66 seconds)

According to grin.co

ol

—

< ‘ . ! '
Michelle Jen Selter Kayla Lauren Massy Arias  Rachel Joe Wicks
Lewin ltsines Drain Brathen

10 Top Instagram Fitness Influencers To Inspire You

1. Michelle Lewin. With almost 13 million followers, Michelle Lewin is one of the
biggest Instagram fithess influencers. ...

. Jennifer Selter. ...
. Kayla Itsines. ...

. Lauren Drain. ...

. Simeon Panda. ...
- Massy Arias. ...

. Emily Skye. ...

. Rachel Brathen.

0 ~N OO O B W N

More items... = May 16, 2018

10 Top Instagram Fitness Influencers To Inspire You - Grin
https://www.grin.co/blog/10-top-instagram-fitness-influencers-to-inspire-you
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To search within the
platform, type in your
keyword and you will

get suggestions for top #foodporn A

accounts and hashtags e

related to the keyword.

Then, you can directly @ foodys
click on some of the A
accounts and check

them out. #food

'\ foodnetwork @

@ foodyeating
o0d & Travel PG

You can also click on the hashtags to see some of the
mMost popular posts using those hashtags. Then check
out who has created those posts and decide if they
would be a good fit for your brand.



In the following screenshot, for instance, you can see
one of the top posts under the hashtag #food. It was
created by @losangeles_eats. You can check out their
profile and determine their engagement rate.

b losangeles_eats + Follow
Sonoritas Prime Tacos

a

losangeles_eats MAR Y TIERRA (surf n' turf)
BURRITO from @sonoritasla Q @ &)
Mesquite-grilled Angus Beef Carne Asada
& Shrimp w/ avocado, cheese, tomato and
chipotle mayo. &

Load more comments

j_giant6789 Yin and yang at its finest!! ©
bek.o_ovow

myriamsidarous @michelineg11
whois_stevestylez P @ @

mrs_ro88 @medinarick

janexierrosa @codered369
@amberc1121 @kikisantiago13

danifuckingastronaut @martinchavez
6483

rochellecaba @melissagatdula

pg_tattoo Damn this is on point

Just like before, create a list on an Excel sheet with
potential influencers on Instagram. Record data such as
the total number of followers and average likes and
comments. You can then use this information to choose
an ideal influencer for your business.

Influencer Marketing [TEMPLATE] |
.
File Edit View Insert Format Data Tools Add-ons Help All changes saved in Drive Comments  E_IEILIE

& e ~ T £ % 000 123- Aral -l 10 - B Z S5 A. & - B~ E-1l-|5- coBMY-Z-
fr
A B G D E F G H I J K L M N
Dat jEayhal Daal Name | Email lpsianans gaotilizp Rost Engaqemant: [EEIRCRADN image 1 FofLikes |# of Commen ts| # of Fol
Profile Followers Rate (E)

7 E = (A+B+C)/3

« A= (# of likes + # of comments) / # of followers

" shanebarker.com

Download Template (Instagram tab)



https://docs.google.com/spreadsheets/d/1ti6kxo5z17WjU3RDkkvyWLveDgfMJYq6lW6QTHjUong/edit#gid=0

How To Find
Influencers On
Facebook



Finding influencers on Facebook is a bit more
challenging than any other platform mainly because of
the restrictions involved. However, that doesn’'t mean it's
impossible to find key influencers in your industry using
this channel.

You can use the search bar to type in a term that's
relevant to your industry or business. It will bring up
some of the top people, pages, and groups related to that
search term.

Instead of viewing the results for people, it would be
better to view the “Pages” results. This is because most
influencers on Facebook convert their accounts into
Pages to get more public visibility and controls that are
unavailable to private accounts.

All Posts People Photos Videos Marketplace Pages Places Groups Apps
Filter results -
Q Pages See all Englis
POSTS FROM
e Anyone L) Parenting 1 Like
“oe m 209K like this - Community ookies re
- ' This Page mentions Creative Reading S5y Facebook @ 20
Your friends .
Your groups
Public Smart Parenting @ b Like
+ Choose a source parenting 1.6M like this - News and media website
POST TYPE
D Sl .. Parenting b Like
Posts you've seen r;D 266K like this - Website
POSTED IN GROUP
* Any group
See all

Your groups




You can also conduct a search for the same term using a
hashtag. It will bring up some of the top posts from
people and Pages that used that hashtag. You can then
check out those profiles to see if they could be right
influencers for your brand.

n #parenting Q

All Posts People Photos Videos Marketplace Pages Places Grou
ALEIE I @ Super Healthy Kids @ shared a video.
POSTS FROM 25 December at 20:30 - @

« Anyone #parenting
You
Your friends
Your groups
Public

+ Choose a source

POST TYPE
¢ All posts

Posts you've seen

POSTED IN GROUP
*  Any group
Your groups

+ Choose a group..

TAGGED LOCATION

* Anywhere

4+ Choose a location...

DATE POSTED wimp.com @ & Like Page
: 17 December 2017 - @
¢ Any date
5018 "I'm serious, young man!" @ @ @
2017
OO0 11K 251 Comments 594 shares
2016

Similarly for Facebook, you can download our Excel sheet
template and list potential influencers. Compare
important data such as the number of followers and
average likes, shares, and comments on their posts.



https://docs.google.com/spreadsheets/d/1ti6kxo5z17WjU3RDkkvyWLveDgfMJYq6lW6QTHjUong/edit#gid=0

Chapter - VII:

14 Tools
To Find Great
Influencers



Finding influencers manually may be a bit
time-consuming and challenging. Here are 14 useful
tools to make your job much easier and help you find
great influencers easily:

1. Followerwonk — This Twitter analytics tool is highly
effective for finding the right influencers for your
brand. You can search for people using specific
keywords that are relevant to your business. The tool
allows you to sort the results based on reach and
social authority.

As the image below shows, you have the option to
view the number of tweets and followers for each
profile. The tool even displays an influencer’s social
authority for a deeper understanding.

This makes it much easier to determine whether or
not someone has the potential to be the right
iInfluencer for your campaign.

Examples: online marketing, google, social
search Twitter profiles Y media, moms, vampires?, recruiters, thought
leaders?, authors

more options

Twitter users with "food" in their profiles

showing 1 - 50 of 50,000 results (order by relevance) L 4
No filters | tweets ¢ following ¢ [folloWers  account age ¢ Social Authority ¢
llow Ryan Seacrest 15,272 566 16,051,990 10.30 years
proud son, brother, friend, my lab Georgia's dad, broadcaster, producer, passion for music
food, travel, art & bringing smiles to kids in hospitals across US
, g“ ‘ Anna Kendrick 2,288 326 7,257,675 9.43 years
N
'{W_L-, B Pale, awkward and very very small. Form an orderly queue, gents
BB

PRV o Gordon Ramsay 21,566 35481 6,883,738 8.90 years
ﬁ Always near food
oliow Y Food & Wine 96,151 745 6,631,935 9.71 years
Wi\NE Upgrade your everyday. Our social media terms: http:/fandw.me/1GQclYi

Hend Sabry 7.875 638 4,887,631 9.53 years

Tunisian Actress, Lawyer and UN World Food Programme Ambassador. #kotobjeya #iax<



https://followerwonk.com/

2. Little Bird - Little Bird is a handy tool that allows you
to discover influencers who have been validated by
their peers on Twitter. It gives you a list of topic
specialists, which you can analyze based on the
number of followers they have.

It also helps you connect and start conversations with
these influencers using engagement tools.

¢ > 9 iii ©) k3

Topic Emerging Listeners Most Followed Oldest Accounts Most Active
. . .
Topic Specialists Show Only People. ‘¥
@
The All-Time Top Brewery on Planet Earth - BeerAdvocate Magazine The All-Time Top Brewery on Planet Earth - BeerAdvocate Magazine
C}“) 280 280
e “
S—
The All-Time Top Brewery on Flanet Earth - BeerAdvocate Magazine The All-Time Top Brewery on Planet Earth - BeerAdvocate Magazine
280
ﬂ h“a"
-
The All-Time Top Brewery on Planet Earth - BeerAdvocate Magazine The All-Time Top Brewery on Planct Earth - BeerAdvocate Magazine

z

The All-Time Top Brewery on Flanet Earth - BeerAdvocate Magazine

Export Report =



http://www.getlittlebird.com/

3. Traackr — This useful tool comes with an influencer
search engine that you can use to discover the right
influencers in your industry. It also comes with
features like dynamic lists, profiles, trending content,
and sentiment analysis.

As you can see in the image below, you have the
option to sort your results to help you find an ideal
influencer.

000000002

0000000020

O@OOOOO
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http://traackr.com/

4. BuzzSumo — BuzzSumo helps you find popular
content relating to a certain topic so that you can
identify influential content authors. This tool also
allows you to find influencers using keywords and
hashtags. You can even filter influencers by type
including bloggers, journalists, and companies.

You can determine the page authority and domain
authority of each of their websites. Other information
like retweet ratio, average retweets, and reply ration
are also useful to help you find potential influencers
for your business.

Filter by Type: (O

Influencers
v| Bloggers
| Influencers
Companies Search Bios Search Content Shared
| Journalists
Y] Requarkoopie finance| Total Resuls: 1214

How to run an Advanced Search (), All Links Shared
v/ Active Influencers

lgnore Broadcasters Sortby: | Relevancy v/ PAGE DOMAIN EET  REPLY
z AUTHORITY RATIO  RETWEETS
Verified Influencers Only =
Has Instagram Profile Deutsche Bank
¥ deu ank Qo ¥Fl
Location: . LGOI =
(4 View Link red 11K 4
H r: R sav
Influencer Bl


http://buzzsumo.com/

5. Keyhole - Keyhole is a tool that expanded from
being just a hashtag-tracker to a comprehensive
analytics platform. Now the platform offers many
useful features like brand monitoring, campaign

monitoring, and even influencer marketing.

Using the original hashtag tracking feature, this tool
can help you discover content and influencers using
specific hashtags on Instagram and Twitter. It'll
automatically filter the results according to the most
influential and the most recent. So you can discover
individuals who are leading the conversations at
Industry-related events and on industry-related topics.

Most Influential Recent Users

Engagement Frequency Users

et CL-EEr B LT T T RET T
TriGEEo@RE o S TECEPETE
UOACB-PNEY  HAVAEGSEN



http://keyhole.co/

6. Kred — Kred evaluates mentions, replies, follows, and
retweets on Twitter, which can help you find top
influencers. It also measures the outreach activity of
influencers, so you can find out if they are likely to
forward other people’'s content.

Which means there will be fewer wasted outreach
emails and DMs on your part. Allowing you to focus on
influencers who are most likely to help you out.

Website Blog Contact

. shanebarker.Kred

¥ fin

Shane Barker Consulting

Digital Marketing | Business Consulting

Sacramento, CA

Digital Strategist| Consultant #ForHire Interests:Fitness |[Dog Lover
Contributor:@semrush @B2Community @marketingprofs
Interviewed:@huffingtonpost @sciam @mint



https://home.kred/

7. Brandwatch - Brandwatch offers an Audiences
feature, which was previously Peerlndex. Using this
feature, you can conduct influencer searches based
on various factors like professions, demographics,
locations, passions, and more. The tool automatically
collects valuable information like follower count,
number of mentions, number of tweets, etc. and uses
this to rate the influence of each individual.

Sonia Osorio

Influence 78
Mentions 40
Tweets 3950
Followers 5929
Following 457


https://www.brandwatch.com/audiences/

8. Mention — Mention is a useful
iInfluencer-identification tool that helps you discover
people who are already supporting your brand and
talking about it. You can then find the most influential
among these individuals using their influencer score.
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https://mention.com/en/

9. Crin - Grin is easily the most comprehensive
iInfluencer marketing tool using which you can manage
your entire campaign. It lets you conduct and filter
searches to find the most ideal influencers for your
campaign. It lets you conduct outreach from the
platform using customizable templates.

The platform makes it easier for you to keep track of
your communication with influencers. You can even
Mmanage the shipment of the products you send out to
influencers for your campaign.

Send Email to 8 contacts
Subject:  Love your content, want to connect

Hi [first_name],
We love your creativity and would love to chat about collaborating!

My name ia [my_first_name] and I'm with Billabong. We're currently looking for a few creators
Ike you to help us with a campaign we're running

Let me know if this is of interest and we can chat details!

Cheers,
[my_first_name]

Normal * B I U 8 E = @ ¢ Signature [ Variables O Templates

& Atach afile

Preview Send



https://www.grin.co/

10. InfluencerDB - InfluencerDB is an influencer search
tool that allows you to access the basic features for free.
Even basic access gives you comprehensive analytics of
influencer profiles.

You'll be able to find information such as following size,
global ranking, follower statistics, mentions, and more.
You can even compare the data of two different
iInfluencers to see which one will be more suitable for
your campaign.

Showing results 1 to 10 (page 1) for fitness

. fitness
fitness @ .
i Instagram H & Website Fitness & Nutrition
—————— = Full nam
ABOUT
) oo 999,974
KIK ) Itds04 Email () talk.instagram@gmail.com #fitness #workout #gymflow o= =
#gymmemes = [ollowers
i Show analytics
- fitnesslovrs
fitnesslovrs @
E er name
‘ 9 Instagram ‘ Fitness Lovers™
B riname
ABOUT
2,045,843
KIK 4 Business : fitnesslovrs [] wDM us For Credits, It's Your Right. [l 2R



https://influencerdb.com/

11. Klear — Previously known as Twtrland, Klear helps you
discover influencers who are already within your
network or engaging with you. It allows you to filter
influencers according to their level of influence -
celebrities, power users, casual, and novice.

This tool also gives you the ability to measure your ROI
SO you can get insights into your campaign’s

performance.

Instagram Yoga USA
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http://klear.com/

12. Influence.co - This is a free platform that lets you
conduct influencer searches within specific categories.
Among the free influencer marketing platforms, this is
easily the most comprehensive.

You can filter the results based on follower count and
location. It even lets you conduct a more advanced
search according to follower count on specific
platforms, age, gender, rate, and more.

Influencers Advanced Brands Amazon Influencer Shops Collaborations Username Bloggers

Category Location

x Health and Wellness Choose z location

Instagram Follower Count

838 Influencer Members €&

abeautifulwhim Chelse K Katerina Seigel Mae Elizabeth
@abeautifulwhim @dba_chelsek @katerinaseigel @maeelizabethg
Outdoors Feaithand Wellness

_ Q Atlanta, Georgia

g

@ Phoenix, Arizona @ San Clemente, California


https://influence.co/

13. Brand24 - Brand24 may be a social listening tool, but
it also offers excellent features that you can use for
influencer discovery:.

You can choose a keyword to begin your search, which
will uncover a list of the most influential profiles related
to that keyword. The tool will also provide you with
valuable data on each influencer such as reach and
percentage of voice share.

@ The most influential profiles ¥ The most influential sites
0 MarshaCollier 170% = 31 4 K
{ Meg_Urbaniak 6 2% 115K
3 Nealschaffer 57% e 104 K
®  MrLeonardKim 50% - 92250

Q iagdotme 490/‘3 . 90026



https://brand24.com/

14. Ninja Outreach - This tool allows you to find
prospective influencers in any niche using filters like
category, location, and following size. You can view
important influencer data like engagement rate, likes
per post, and rate per post. Ninja Outreach offers tools
to create custom templates, filter metrics, and organize
contacts easily.

Number of followers

Category Country

Categories v Country v
State/Region City

JLlaltc CE v v

1 12.3 M FOLLOWERS
KYLIE ©) kyliejenner

[ Fashion ][ Beauty and Cosmetics

ENGAGEMENT: LIKES PER POST:

3.54% @ Good 3.48%

Promotional Posts Around $688,800
Please Contact Me For Specific Pricing


https://ninjaoutreach.com/

Chapter - VIII:

How To
Pitch Influencers



According to a survey of influencers by Influence.co, 89%
of influencers prefer brands to contact them via email for
partnership opportunities. Only 3 out of the 1,140
influencers they surveyed preferred to be contacted
through social media. So email is generally the most
fail-safe option for pitching influencers.

To help you begin your email influencer outreach, there
are a few ways you can find the email address or contact
information of the influencer:

For some influencers, their email address may be easily
available in their bio. So simply checking their social
media profiles or blog bios will suffice.

Some of the previously-mentioned influencer discovery
tools like Grin and Ninja Outreach can also provide you
with the verified contact information of potential
influencers.

Some influencer marketing platforms may also give you
the option to directly send messages to influencers
within the platform.

If an influencer has their own blog/website, they will
typically give you the option to fill out and submit a
contact form, even if they don't display their contact
information.


https://influence.co/

Since email is the most preferred influencer outreach
channel, let's take a look at two sample templates you
can use to pitch to potential influencers. One thing to
keep in mind when using the templates is that you
should customize them as much as possible.

Take a look at the influencer’s profile and give your true
opinion on why they would be a good fit for your
product/service. It's crucial that your brand is relevant to
their audience, or they will have no reason to accept your
offer.



Template #1



Hey [influencer],

My name is [..] from [company]. I've been an avid
follower of your blog since [year]. | was especially
intrigued by your latest post on [topic].

| kKnow that you're quite selective about doing
promotions. So I'm reaching out to you regarding a
product | believe would be of great benefit to your
audience.

It's a [product], which many of your readers/followers will
find useful to/for [benefits/uses of product].

We're looking to partner with a select few individuals to
provide their email subscribers/followers with a special

limited time offer. You will get an X% share of the profit.

If you're interested, we can schedule a call next week to
discuss the details.

Regards,
[Your Name]

Download This Template



https://docs.google.com/document/d/1t6uwyxUlcBLqcY9CLeUUZPofO6f9VxF4OCdsXZxx_k0/edit?usp=sharing

Template #2



Hi [influencer],

I'm [...] from [company]. We absolutely love your blog and
how you interact with your audience.

We'd like to offer you [product/offer], which you can use
as a giveaway on your blog. | believe this could be of
great benefit for you. You'll be also be getting [offer] in
return for hosting the contest.

If you're interested, let’s discuss the details further over a
call sometime this week.

Keep up the awesome work on your blog!

Regards,
[Your Name]

Download This Template



https://docs.google.com/document/d/1QQ1zZTSwfpWMKtTo7smqI2bySxvLLIEesadQ77-3cGg/edit?usp=sharing

Chapter - IX:

Case Studies

Influencer marketing is one of the most compelling
methods of promoting a brand. Let's take a look at
some case studies to prove this:



Case Study #1



Case Study #1 - The first case study is from Mediakix and
iInvolves the luxury jewelry brand, Tiffany and Co. The
brand wanted to reach a millennial audience and
connect with them on a deeper level. So they chose to
work with influential photographer, Jack Morris, who is a
millennial and is capable of reaching their target
audience.

Besides the fitting demographic, the brand and the
influencer share some similar values. First of all, they
both value quality. Jack Morris produces high-quality
images while the brand produces high-end goods of the
finest quality. They both believe in environmental
responsibility and contributing to social good, which
made this partnership perfect.

Since the campaign’s main goal wasn't about selling
products but rather about making deeper connections,
the influencer was invited to Belgium, where Tiffany and
Co. has their diamond grading facility. He then shared his
journey with his followers and presenting the brand to
them with their shared values as a basis.


http://mediakix.com/2018/07/luxury-brand-marketing-case-study-tiffany-and-co/#gs.GhBSkk4

With just three sponsored Instagram posts, the
photographer managed to generate more than 234,000
likes. As for the sponsored YouTube video he created, it

received more than 39,000 views and close to 3,000
comments.



Case Study #2



Case Study #2 - GOODFOODS is a food company that
sells snack dips, guacamole, salads, and juices. They
pride themselves on their use of real ingredients. The
brand decided to work with influencers so they could
raise awareness about their natural guacamole and dips.
They started a program in which influencers provided
helpful tips to their audience on party planning, healthy
snacking, etc.

The program involved a total of 60 influencers who had
authority in verticals such as home, lifestyle, parenting,
and food. It was a three-flight program in which each
flight focused on holiday, Thanksgiving, and Christmas,
and Hanukkah respectively. Each influencer had to
create an original recipe around these holidays, featuring
their favorite GOODFOODS products.

Food blogger, Michele of West via Midwest, for instance,
created a recipe for white bean tortilla pizza. She talked
about how it makes for an excellent light snack during
the busy holiday season, and used the natural
guacamole from GOODFOODS.



http://www.linqia.com/customers/goodfoods/
https://www.westviamidwest.com/healthy-white-bean-tortilla-pizza/

They further amplified the influencer-generated content
through Nativo and also used them for paid Instagram ads.
For the entire program, the 60 influencers created a total of
2000+ pieces of original content. This included
photographs, recipes, blog posts, social media posts, and
videos.

The original program returned a conversion rate of 34.2%,
which is already impressive.

And the content republished through Nativo resulted in a
conversion rate of 44.5%. While brand-created content had
an engagement rate of 11%, the paid Instagram ads using
iInfluencer-generated content had a 22.8% engagement
rate.

Overall, the program generated more than 70,000 online
engagements. And the brand also saw a 3X lower
cost-per-engagement on Facebook with the content
created by influencers.



Case Study #3



Case Study #3 - COSMEDIX is a pioneer in luxury
cosmeceutical skincare products that are clean and
healthy. The brand recognized the benefits of social
media communities for social proof and delivering
personalized consumer experience. So they started their
own community called COSMEDIX Crowd with relevant
micro-influencers, brand loyalists, and advocates.

The COSMEDIX Crowd influencers created content that
helped promote the brand in a way that sounded natural
and authentic. They garnered 3 million impressions and
34,000 engagements per 100 posts. But most
importantly, they managed to drive a lot of purchases
through these posts. The brand saw a 527% return on
iInvestment through purchases resulting from their
COSMEDIX Crowd content.

Per 100 COSMEDIX Crowd Influencer Posts

3M 34K 527%
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https://www.mavrck.co/case-study-cosmedix-crowd/

Conclusion

There is a rapid shift from traditional marketing to digital
marketing, which has its share of challenges and
opportunities. Brands are now targeting younger

generations in an attempt to reach new customers online.

And since digital and social media influencers have a huge
Impact on the purchase decisions of this target
generation, influencer marketing is quickly replacing
traditional advertising.

With an increasing number of businesses using
influencers to market their products and services, you can't
afford to get left behind. You can use the methods and
tools provided in this ebook to come up with a targeted
strategy to promote your brand through top influencers.



What To Do Next?

Influencer marketing can be challenging, even for the most
seasoned marketers, but don't let your competitors get ahead
of you. Contact me today and let’s start building your
influence across all social media platforms. You can get in

touch with me by:

1. Filling out the Contact form on my website

2. Following me on Twitter @shane_barker to ask
your questions

Want a free 30-minute consultation for influencer marketing?
Use the link below to submit your request today.


http://shanebarker.com/contact/
https://twitter.com/shane_barker
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